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7 Reading in detail

7.4 a Reword this sentence, replacing the three phrases in bold Wi.th e word.
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You may need to

e Occasionally, [...] students also learn about the processes before production, during proci:iction ang
: after production involved in the creation of advertising messages ... (line 9)

b Why is ‘Singer’ repeated in this reference?

... Singer, Zuckerman & Singer, 1980 .. (line 11) l

¢ What type of course is ‘elective’'?

.. students enrolled in media production or marketing electives ... (line 1)
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