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In your previous academic studies, were you expecte .
s on the topic of the consumer society. Before yq,
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a You are going to read critically two extract
read, discuss what ‘consumer society’ means to you.

b Read Extract A and then discuss questions 1-6 below.

Extract A

The social value of brands
The rise of the consumer society is
frequently blamed for many ills but
rarely praised for its principal social
contribution: generating the wealth

that pays for and sustains social Customer loyalty Social spending
progress. Long-term improvements | 4
in health, education, living standards : g

Reliable earnings Government receipts

and opportunities depend on wealth |

creation. Strong economic growth goes
hand-in-hand with strong, recognisable | INvestment and employment # Wealth creation

brands: no brand, no way to create

mass customer loyalty; no consumer
loyalty, no guarantee of reliable earnings; no reliable eaings, less investment and employment: less

investment and employment, less wealth Created; |
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spenq on'somal goods (see Figure 4.1). This i the most basic, ang arguabl thg recelpts'to
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Fig 4.1
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and branding (2nd edn) London: Profile Books.
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