
Bag ‘N’ the 90’s



It’s all about the 1990’s. A decade full of colour, pattern and style.  Since 1983 
Moschino has blessed the fashion world with innovative, colourful and 
centric designs. From the beginning of the 1990’s Moschino, one of the most 
rebellious fashion designers, has been famous for his social awareness 
campaigns as well as his criticism of the fashion industry that shines 
through the brand and all of his work, resulting in the brand being set 
apart from the other luxury brands. So how do could you possibly make 
this pioneering fashion brand any better?





It;s 



In my opinion the best way to inject a new lease of life into the Moschino 
brand is to create a new collection of affordable and high quality 
clothing in the style of the 90’s street fashion. The forefront of my 
anti-fashion campaign, which will be called bag ‘n’ the 90’s, is the idea that 
going back in time is a great way to revisit trends and make them better. By 
collecting the best fashion creations from the 1990’s such as baggy, hiphop 
clothing, skate wear, the patterns, vibrant colours and the style of 
garments and then revamping them they can be made into updated version to 
fit into todays fashion world.



The idea to launch this new campaign will mean a new 
look for the Moschino brand, it will appeal to a 
different audience and will aim to inspire the fashion 
world and a new generation of designers. 
Moschino would still be designing trends, keeping 
with the traditions and core values, but would also 
work along side the main ready-to-wear 
collections. This would be a side project that would 
be high quality and more importantly 
affordable clothing that can be available to the 
everyday woman which will revolutionise the way we 
see high fashion. This campaign will be a huge change 
for so many women as they will be able to get their 
hands on affordable Moschino designs influenced 
from the styles from the 1990’s.







From mom jeans to patterned culottes; when it comes 
to these looks they steal the show incorporating the 
main design aspects into each page of the campaigns 
look book. The main design features included are 
baggy clothes that represent the 1990’s hip hop 
fashion craze; this is a style that came after the 
recession where people could afford to use more 
fabric than needed which therefore changed the face 
of fashion for the rest of the decade. Incorporating 
1990’s street graffiti art work into the Moschino 
anti-fashion campaign would be a huge part of what 
the brand would be standing for because the brand 
would use graffiti as their way of communicating 
with the public; this is special to the 90’s street kids 
because this was how they communicated against 
societies rules. Due to the fact that this decade was 
full of so much attitude from the young people it 
seemed only right to project this 
throughout the campaign.










